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. Vlamis Software Solutions

» Vlamis Software founded in 1992 in Kansas City, Missouri
» Developed 200+ Oracle Bl and analytics systems

= Specializes in Oracle-based:
» Enterprise Business Intelligence & Analytics AT —
= Analytic Warehousing Oracle Business

Intelligence 11g

» Data Mining and Predictive Analytics A,
= Data Visualization

* Multiple Oracle ACEs, consultants average 15+ years
= www.vlamis.com (blog, papers, newsletters, services)
» Co-authors of book “Data Visualization for OBl 11g”

= Co-author of book “Oracle Essbase & Oracle OLAP” SO v
» Oracle University Partner Eaeess svmonsaen = = @

= Oracle Gold Partner oracLe B
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http://www.vlamis.com/

Vliamis Presentations

Presenter Location Time Title

Dan Vlamis Ponca 9:15-10:30 Update on Oracle Business Analytics

Arthur Dayton  Ponca 10:45-12:00 Visualizing Event Data in Your Business: A Case Study
Arthur Dayton  Ponca 2:40-3:55 Integrating OBI with D3 to Expand Built-in Functionality
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Viamis Involvement at OOW

e

Tue 3:45pm

Tue 5:00pm

Wed 8:30am

Wed 1:00pm

Thu

Presenter

Dan/Jon

n/a

Oracle/Vlamis

Tim / Erik with
Beckman

Oracle DB PM

Location

Marriott Marquis
Nob Hill C/D

Title

Using Ravello in the Cloud as a Customer and a Partner

Restaurant Oola Vlamis Reception

Grand Hyatt

Park Central
Franciscan |

Westin St.
Francis

Breakfast - Perspectives on Machine Learning and DV in
Oracle Analytics and BI

Predictive Analytics and Oracle Data Visualization Case
Study

Global Leaders Worldwide Meeting
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Oracle DB Changes

» Release numbering 12.2.0.4 -> 18.1 Annual, quarterly releases
» Database XE will be updated in 18.1 Free.
* Free DB cloud service coming — limited size.

Copyright © 2017, Vlamis Software Solutions, Inc.




Big Announcements at OpenWorld

* Oracle Database 18c
—And, a new release model

- Exadata X7
* New Big Data Features

» Autonomous Database
—Coming this year: Autonomous Data Warehouse Cloud

OR CI-E Copyright © 2016, Oracle and/or its affiliates. All rights reserved. | Confidential




Key 18c Features to Enhance Data Warehouses @

DATABASE INFRASTRUCTURE DATA PROCESSING, cont.

— Autonomous health framework
— Standby support for nologging ops

DATA MANAGEMENT

— Online partition merge
— Partitioning scheme online conversion of a

* In-Memory
— In-memory external tables

— In-memory for NVRAM
— Automatic in-memory management

table « Optimizer and SQL processing
— Private temporary tables — Inline external tables
DATA PROCESSING — Polymorphic table functions

— Better fine-grained cursor Invalidation

» SQL language
— Enhanced SQL Plan Management

— Enhanced approximate query processing
— Enhanced analytic views, incl. MDX interface ° And much more ...

ORACLE
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Oracle Analytics

* OAC lineup now:
= OAC Standard $2.88/OCPU/hour, $3000/OCPU/month
= OAC Data Lake $4.32/0CPU/hour
= OAC Enterprise $5.76/OCPU/hour, $6000/0OCPU/month

= Major item for DV 4 is Machine Learning

Copyright © 2017, Vlamis Software Solutions, Inc.




ORACLE

OpenWorld 2017 WORLD
Oracle Analytics Roadmap*® e

4

SAN FRANCISCO, CA
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Raghu Venkatasubramanian '\ X & @

Senior Vice President T N
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Oracle Analytics ' T
Vasu Murthy \ ;

Vice President
Oracle Analytics ‘

®
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The preceding is intended to outline our ge
information purposes only, and may not be incorporated into any contract. It is not a
commitment to deliver any material, code, or functionality, and should not be relied upon
in making purchasing decisions. The development, release, and timing of any features or
functionality described for Oracle’s products remains at the sole discretion of Oracle.
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Modern
Analytics

A Artificial Intelligence B e
T e Transformation
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What Makes Oracle Big Data Analytics Compelling?

Pervasive

Oracle Analytics delivers business
insights to millions of users every
day across Oracle SaaS and Oracle
PaaS. Enrich your data with
Oracle Data cloud (including 5
Billion consumer profiles) to
achieve actionable insights

ORACLE

Comprehensive Anywhere

. Oracle
_@5}- Public
Cloud

OperationsBManagement

SubscriptionPricing
ElasticBcalability

L/ Oracle
-
Customer
Empower every type of user in a Run your analytics anywhere (Cloud,
community via easy, intuitive Cloud@customer, On Premises),
experiences. Single platform for all manage your data anywhere. Enjoy the
types of users to engage, flexibility of changing your mind
collaborate and elevate community anytime.

wisdom



ANALYSTS RECOGNIZE AS #1

Market presence
wek [ 0OO()
FORRESTER’

ORACLE .




ANALYSTS

* Faster time to insights

e Share, collaborate and
maximize community’s
wisdom

ORACLE’

Smart Analytics for Everyone

BUSINESS LEADERS

* Easy, timely, proactive
business insights

 Empower to go beyond
consuming others’ findings

DEVELOPERS

* Develop and deploy analytic
applications for people to
customize and personalize

* Embed analytics in any
application context

Copyright © 2016, Oracle and/or its affiliates. All rights reserved. | 14




Liberate Insights from Any Data

L J
Easy access to a variety of data sources e e o i P e
. MARKETING TFNANCIALS SERVICE cLOUD “SALES CLOUD | SUPPLY CHAIN.
* Few clicks to setup and use SAAS / PAAS ) oo o - vl
ORACLE ORACLE “ SOUSK salesforce & OnaDiive
* Vast number of sources supported WANAGEMENT  nesoimot auninG 'S e Dropbox
cLoup \0.0)9
—e
Special Oracle Saa$ Integration ORACLE [ERADAT oty
; Aurora
* Access to business entities, not just tables and columns DATABASES ) EI7 QL Aﬁf‘i’:éi‘;l‘
* Respects security, business rules, and governance on .
source systems '
* Leverage calculations and business logic in reports N 0
: OB - OlEnbop
gé‘ mongoDB  Qctian o ThEblEED &
. BIG DATA > - o AR i
) NO sQL @ sp unk> Google BigQuery oY s
Inline or “Extract-and-Analyze” SERRT Hortonworks P

Soark’ presto monetds)

OTHERS ) m HE S JpBC ODBC

fava Database Conncctivity open dtabane cornecivey

* IP built over two decades in function shipping (source-
specific code generation) and internal execution now
powers business user self-service

ORACLE



Powerful Data Flows and Enrichment

Full-featured pipeline designer

* Deploy prepared transforms within robust data
pipelines

* Blend multiple data sets, aggregate results, define the
order of complex data flows

s Mk ltitlt i i d A ' e i i i R %
No coding skills required

* Provides an intuitive user driven data preparation
interface

* Standardize inconsistent values, replace null values and
remove duplicates

* Create custom groups and expressions

ORACLE

ORACLE' Data Visualization
o a o8 E::?—%Mand Marketing
)’E ”1‘ ke L) l::) SalesPip...
|1[% setect columns { @ Join T Filter
=1 Rename Cotumns l@ Campaign...

_‘-IFMBIQ

2. Agan

Y Fitter ny

@ Join

Add
IIE Columns

#  weblogic v

Z Aggregate th

ORACLE  Dpata Visualization Desktop

.
=S th B
4 [ 3 sample Order Lines
\ Order Line ID
\ Order ID Order Line ID \ Order ID A Order Priority
\ Order Priority
1766 88478 Medium
A Customer ID
# of Customers 2148 89269 Low
A Customer Name
2154 89272 Medium

A Customer Segment
A City 2375 86460 Medium
A Product Category

244 87180 High
A Product Sub Category
Product Container 246 87183 High
\ Product Name 2659 89626 High
Profit
Quantity Ordered 2935 86783 High
S0 3353 89514 Critical
Discount
Gross Unit Price 3787 91461 High
Shipping Cost 4007 29194 Low
A Ship Mode
Ship Date 4056 86818 High
LI 4067 86821 Critical
# of Order Lines
# of Orders 4076 88856 Medium
~ EESIE 4095 87784 Critical
A Order Year
\ Order Quarter 4151 87499 Medium
» |_8 sample States 4203 86969 High

» W My Calculations
Gl Value Labels

Add Calculation Source Diagram Sample Order Lines Sample States

Sample Project

Properties
Duplicate
Convert to Number
Convert to Date
Group.
Split...
Concatenate
Replace...
Uppercase
Lowercase
Sentence Case
Create Column.
Edit Column.
Hide

1531

1540

1554

1574

Prepare
—
# of Customers. A Customer Name
] Lewis Baldwin
23 Christian Albright
24 Joann Moser
7 Rachel Casey
3 Vicki Shannon
3 Vicki Shannon
J30 Christine Wilkerson
119 Cecll Berger
267 Rosemary Branch
21 Alison Starr
502 Renee Huang
526 Larry Hal
528 Brad Stark
1531 Jon Ayers
1540 Charlene Reynolds
1554 Joan Floyd
1574 Sherry Hurley

& 0
Visualize Narrate

oM

A Customer Segn
Home Office
Small Business
Small Business
Home Office
Corporate
Corporate
Corporate
Home Office
Corporate
Home Office
Small Business
Small Business
Home Office
Consumer
Corporate
Consumer

Consumer

16




Interactive Visual Composition

Best Data Visualization Capabilities e B icn ciasaci:. (o o P SRS R
jii Trelis Columns |¢ i L‘[ HE |'_
* Rich palette of chart types, combo charts of lines, ool m "

E3 values (Y-Axis)
areas, bubbles, and more

Probability

E3 values (X-Axis) e )
* Smart Chart advisor automatically selects best fit
. . . . E3 category (Points)
visualization based on selected attributes P e :
o ' NV : oo & @ ® 3
* Trellising for every visualization; customizable e e e || G T :
= 1 | iR
COlor palette T m ) ORACLE  Data Visualization Desktop /:0

* Brushing — highlight correlations within data across

c":}: c§m Ne:?:k sl)vi-:- d; A VP oD
visualizations, all auto-wired to work/update in unison, ‘ |
leveraging in-memory cache/execution layer RR——__

-

Visualize Predictive Factors

P

sters M Cluscer1 M Cluster2 M Cister3

* Drag-and-drop clustering and outlier detection

* Singe-click trending and forecasting

ORACLE

17
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Automated Data Diagnostics — “Explain”

plain Attrition &3 Done <plain Attrition ER

Basic Facts About Attrition Segments

From the 1,470 records examined, we found 17 driver combinations that explain Attrition. This scenario has an

Attrition is a text data element with 2 unigue values across 100% of 1,470 rows. The mast common
value is No (84%) and the least common is Yes (16%). The values are distributed as follows:

86% overall accuracy rate for predicting values of Attrition.

For ALL values of Attrition, these 5 elements in the data are most strongly correlated

Mo Mves A Joblevel A StockOptionLevel

Drivers of Attrition
Sort  Separate Value Groups
These 5 data elements are most strongly correlated overall to outcomes for Attrition.

Attrition Values
A Overtime A JobRole A JobLevel A stockOptionLevel A MaritalStatus

Showing ALL values for Attrition.

A OverTime

s piay & detei

AAge A YearsinCurrentRole = Show More...

.IIIl..III" .
W ves

12% of Attrition: No 6% of Attrition: No 3.7% of Attrition: No 2.1% of Attritic
Aftiion by Overtime: Attition by JobRole Attition by JobLevel 120 (5.8% overall), 90% confidence 76 (5.1% overall), 67% confidence 46 (3.1% overall), 65% confidence 32 (2.7%overall), ¢
o xeeane 1 Overtime Overtime Overtime JobLevel
Rissarch Seieniat [N
Yos Laboratory Technician RN 2 Yes Yes Yes 3
et s = s JobLevel JobLevel JobLevel YearsinCurrentro
o Hanager N =1 >1 >1 >4
Tech Support s .
0o m w s m 00 = ke e 0o e E D Department MaritalStatus
=1 Sales NOT Sales Single
Attrition by StockOptionLevel Attrition by MaritalStatus

Understand value
distribution and
statistically correlated
driving factors

ORACLE

Learn which segments
and clusters of data have
highest predictive
significance

Anomalies
Mare than 8,000 combinations of 27 data elements were analyzed.
Here are the top 3 patterns we found based on patterns that occur in the rest of the data

Attrition “Yes' is 10.4 times the expected rate with 14 mere instances
when ¥ =7, and =7

Deviation fi E: ted by

YearsinCurrentRole

.00

.00

. I
R | | “ENENENEEEN

Mumber of Employees Variance From Expected
-
3

T2 3 4 85 8 7 B B W M 1T W M oW W T W

YearsWithCurrManager

Antrition “r8NE 4.8 times 1l
when Overtl Yes, 3

Discover statistical

anomalies in the dataset

that merit further
investigation

19



Smart Catalog: Data Prep Recommendations

= ORACLE" Analytics Cloud a & 0o 8-

|22 Employee Productivity - Project

Prepare

03 Data Elements PEE
( Customers - Data Set Q. | Sort by Originel Order v ByCout v~ Efl;f:::tin;:r:n et ey
A Customer ID A Gender ull £ A Name Title @  Updated50/2017
Enhanced summary view [  — swmme | Deep semantic
highlights data shape and [EEE i IN— " YR profiling unlocks
data quality — ostson | GZZEW @ smart
\_ i R (Enployees recommendations

A Firstname

Jamas
Robert
William
Charles
1,398 Other

A Email

Add Data

Unique \

Gender

&

£

Address

Gender

L
L Sales v

ORACLE

[x§ Customers »

D

921 Other

A Phone

do net call
325-862-1651
(B6Z)-238 6748
828 263 6486
1,485 Other

City

Chicago
Houston
Los Angeles
Dallas

& Mashup~> @

A Lastname

Smith
Jones
Brown
Johnson

1,443 Other
o

(1] CC Number

Unique e5

. 250 Missing

Recommendations (7)
Show  All
Address missing values

These elements have a hig
percentage of missing vg

Cvv
SSN

Merge elements
Create merged element from
parts

A Name
Remove elements

The following elements have
only one value.

Country
Treat as
Credit Card

CC Mumber
Phone Number

Phone v
24 Data Elements | 120,345 RRows g <&

20



Smart Analytics for Everyone

ANALYSTS

* Faster time to insights

e Share, collaborate and
maximize community’s
wisdom

ORACLE’

BUSINESS LEADERS

* Easy, timely, proactive
business insights

 Empower to go beyond
consuming others’ findings

Copyright © 2016, Oracle and/or its affiliates. All rights reserved. |

DEVELOPERS

* Develop and deploy analytic
applications for people to
customize and personalize

* Embed analytics in any
application context

21




Talk to Your Data with Bl Ask

= ORACLE o Vissaliclion Deskiopg a
Powerful, intuitive keyword search ﬂ @ 0
. . . Home: Mt Visializakion Nala Bmurrs
* Interprets semantic layer, user private data, expression
library and catalog artifacts
Mecdian Rent Statc Name County iedian Rent 2014) Q
* Voice-enabled
&F
* Fuzzy match, stemming, natural language processing Madian Rent by State Name, county »
* Generates on-the-fly queries - visualizations are = =____ — v
auto-created while user types mp e —— — u o
e e m- .
. |..|I- T - —_ \ in
_— m |..|_- - :-.- _l oo 4
Available on all platforms e o —— - o
" = o [ EF '-
. [ e — -
* Mobile o o _ .
v B — - — - s "
* Browser w e - :

. 1F
0K S0K Wi e 1507 W . l
Iedlan Ren 5

* Desktop

ORACLE
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Tell Better Stories with Your Findings

Interactive data storytelling

* Evaluate each story point, “kick the tires” and
validate conclusions

* Presentation mode enables focus on the story point,
while offering complete interactivity

* Freeform text and images enable in-place discussions

Consume anywhere

* Mobile, desktop and browser

* Native integration with mobile platforms to enable
seamless hand-offs, screen-shares, and more

ORACLE

Sales Trend by Product Category

America Europe

. 160.00K
Decrease of Furnitures

""""" Ny
\ " %588’8”” ...... ! ' LV\/ .

Furniture

0.00

160.00K
120.00K

ORACLE" ‘ 80.00K

40.00K

0.00

Revenue, Profit Value by Cust Segm... %

160.00K

=l
120.00K
80.00K

40.00K

- 0.00
Sales x profit scatter by cities

Revenue by Product Type



Build Collective Intelligence with

DEVA J\VADEYY,

Anticipates questions through self-learning

* Infuse data-based insights into daily activities

* Get customized feeds based on what you are
interested in, when and where you are interested in it,
and who you collaborate with

* Anticipates your needs and delivers appropriate
information to help you make better informed
decisions throughout the day

* Use your device’s voice capabilities to obtain answers

ORACLE

Profit Value, # of Customer:

s, Revenue by Product, Cus... =

®

ORACLE’

P

©
8
[

o

R, @
iy
v

@
®

by Product, Cust Segment

SN HIE
J :I




Role-based Visualization Content Packs

Pre-built data visualization content

* Included with Oracle Data Visualization Platform

* Extends OTBI insights with pre-built data visualization
sample content

* Targets specific line-of-business personas

* |[dentifies difficult-to-spot business opportunities,
innovations and patterns

* Blends data across business functions, lines of
business and applications

* Quick ad-hoc exploration of OTBI and other data with
intuitive business user interface

* Near real-time access to data from OTBI and other
Oracle application sources

ORACLE

Finance T eam mam aw sem payables

Manager —— - Manager

Revenue AP Balances
Overview Ko

- — — AP Holds
Revenue and ‘ﬂ% | | | | I Ll I I AP Overdues
P _1 . . : L . I il

$9.2M  $6.0M

Headcount
Analysis
Cost Management
9 9

Project Manager : o i Grants Manager

Campaign Budget vs. Actual
performance Award Cost
Campaign . - Details

cost Award

Encumbrance
Details _III_--
[y
RO ——" - — v
Sales VP B el e esm— Sales Manager

Top deals in Play = 1 = Team

Sales review — = performance

Pipeline trend — = = Quota attainment

Revenue trend e et b Pipeline review
Demand
generation

Marketing n sk um [Py ="\ Service Manager |

Analyst S — -
Y Open incidents

Campaign : Closed incidents e - E— =
performance I— ———— Team :

Campaign y performance
cost



-
ORACLE ’ Oracle Confidential —
Internal/Restricted/Highly Restricted



Improved Natural Language Query (“Ask”)

€ rveenue by yrea prodcut in a bar chrt

Revenue by Year, Prod

18

15M

12M
o
z
g

_J
0 @

0 @
Revenue by Year H

Autocorrect
natural language
qgueries on the fly

Support
synonyms and
abbreviations

Dynamically
adjust grammar
interpretations

J

100M

80M
B0M
40M
20M
0

r =

] 2

ORACLE
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Natural Language Insights

© Click here or drag data elements to add a filter

‘ Narration 'Narration of Product SubCateory with Sales il & Sales by Customer Segment

-

| 5= monis isreaian Bend) The data represents Sales for a total of 17 Product Sub Categories.

Breakdown per Product Sub Category

A Product Sub Catego...

* When taken together, the 17 Product Sub Categories amount to a total value of 8,500,000, an

Sn pEINN, Descriptions are auto
E3 values iMeasures) ® The data was able to be divided into 4 distinct categories. .
generated based on visual

# Sales © Telephones and Communication is the most important, with Sales of 1,379,944,
© Office Machines, Chairs & Chairmats and Tables are the next three in terms of Sales, with g r-a m m a r-

7 1,051,535 on average (37.11% of the total Sales, about 12.37% each). Cus
Y ciljers © Binders and Binder Accessories, Storage & Organization, Copiers and Fax and five others are m
the next eight in terms of Sales, with 457,994 on average. This group makes up the majority _
of Product Sub Categories (43.11% of the total Sales, about 5.39% each). = o B
Profit by Product Sub Category, Product Category, Sales
250.00K
Product Category

M Furniture

Natural Language 15000K

Generat‘ion as a — . I . . B e
standard Visualization o T TNy WERE S SN, D B D W
\ type i ; : F : :fr}‘

Profit

Labels
Paper
Tables

Binder...
Boake
Chairs ...
Comp
Copier...
nvelo...
Office ...
Office
Pens
Rubbe.
Scissor...
Storag
Teleph...

Applia...

Product Sub Category

Canvas1 | @

ORACLE .




ANALYSTS

* Faster time to insights

e Share, collaborate and
maximize community’s
wisdom

ORACLE’

Smart Analytics for Everyone

BUSINESS LEADERS

* Easy, timely, proactive
business insights

 Empower to go beyond
consuming others’ findings

DEVELOPERS

* Develop and deploy analytic
applications for people to
customize and personalize

* Embed analytics in any
application context

Copyright © 2016, Oracle and/or its affiliates. All rights reserved. | 30




Business Agility & Data Reliability

Balance business needs with data governance

* Combine all relevant information from any data source,
managed and self-service

* Stay productive with intelligently optimized queries

* Robust data mashup support — variety of join options
and key inference

MY SUBJECT AREA

T TN

HE‘u’E[‘IUE * 2 UraC|E "l".. 4‘ EL:-:I::::'
Analytics EEeT HE

ORACLE



Easily Extensible by App Developers

onh SDK y :

Your Sales

- Develop custom visualizations with Javascript/D3 rebsttnacras

POV e =

FON St s | e denes

*100% functional, LCM parity with native visualizations

. T ® $1,975K of $7,500K
Function extensibility
0
* Extend the expression library with custom functions 26.3%
(e.g., stats, machine learning or textual functions) o B4 830 amad o8
* Leverage custom functions anywhere — Visual discovery,
Data Prep, and more
L
Data source extensibility
* Add data connectors to non-native sources I
. L
Full Embedding SDK

* Full ability to natively embed visualizations and stories
with native interaction

ORACLE N
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Add ML to Data Flows

By Untitled - Pipeline

Data Prep Tools Data Flow

g £ HRData

.

) + Train g
& h‘qnn EI ‘\ @

= ORACLE" Analytics Cloud a & 0o 8-

Run Pipeline

Save

Train sophisticated
machine learning models

Train Model

Model Training Script  Logistic Regression A
directly within any data N Leverage best practice
— B .
flOW Target column to predict A& Attrition mOdeI Conflgu rat|0n
Maximum null value percent _O_ 50 pa ra m ete rS
Mumerical column imputation  Mean A
Categorical column imputation  Most Frequent hd
MNumber of K Folds & v A
Train partition percent _O— 80
Preview - HR Data Sort by Criginal Order ~ Il ~ :
A Employee ID A EmployeeName Age A Gender A Attrition A Department A Education
1234567 Gregory J. Adams 41 Male Yes Research & Development Life Sciences
1234568 Bradley P. Freshman 48 Male Yes Research & Development Life Sciences
1234569 Elizabeth E. Wolk 37 Female No Research & Development Life Sciences
1234570 Alice C. Quinn 53 Female Yes Research & Development Life Sciences
1234571 Melson Becker 21 Male No Research & Development Life Sciences
Preview 21 columns g <@
— —

ORACLE
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Operationalize ML (aka RTD)

= ORACLE" Analytics Cloud weblogic

@ Machine Learning Create

“ Data Flows Scripts Models Q Sort By Date v o

Updated Jul 21, 2017

Testing

eeat D ® 0 ® @ @
artifacts in one
Cata | Og I O Ca t i O n obiee.lmpute obiee.RandomForest.apply obiee.Spatial.toAddress obiee.CART.train obiee.Regression

J
@ ® @

obiee.RandomForest.train obiee.LogisticRegression.train obiee.SentimentAnalysis obiee.AssociationRule obiee.LogisticRegression.ap... IVI o d e I I Ife Cyc I e
management, scoring

@ @ @ @ @ kretra'iil?rlwsg' :lrﬁiozq/%tigstin g)

obiee.Drivers obiee.CART.apply obiee.TimeSeriesForecast obiee.Clustering obiee.Outliers l

ORACLE
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Analytics Cloud Enterprise Edition
Data Lake plus full Semantic Layer, Day By Day,
Scale-out, High Availability, and Disaster
Recovery

Analytics Cloud Data Lake Edition
Standard plus Replication from Saa$, Data Flows,

Full Essbase Newly Added Data La kes

Analytics Cloud Standard Edition
Data Discovery, Data Preparation, and Data

Visualization capabilities across Web, Desktop, Data V|Sua I 1Ization
& Mobile, Essbase SE

Planned
Analytics Cloud Foundation Edition

On-prem equivalent service - OBIEE Answers, OBIEE EqUivalent. ESSbase
hboards, Admi l. isualizati
Dashboards, Admintool. No Data Visualization planned




Roadmap
Coming Soon

Discover
— One click diagnostic, descriptive analytics
for business user

Prepare
— Essbase cubes creation and update for fast
interactive visualizations

Visualize
— Action plugins for initiating transactional
operations
— Pixel perfect reporting — BIP
— Adaptive, personalize insights feeds across
Cloud and Mobile

Al (Intelligent Data Services)
— Develop custom ML models using OOTB
algorithms or custom. Use Data flows to
train, save and score against models

Enterprise Cloud
— Performance with Bare Metal Cloud

ORACLE

Within 6 Months

Discover
— One click predictive and prescriptive
analytics for Business User

Prepare
— Intelligent recommendations for data
blending
— Knowledge based data enrichment

Visualize
— What-If and Sandboxing
— Proactive alerts based on usage/social

Al (Intelligent Data Services)
— NLP and NL Gfor readable insights
— RTD features: Model management, online
scoring, Model time versions, A/B testing
and more.

Enterprise Cloud
— Scalable batch and streaming model serving
— Data flow job monitoring

Within 12 Months

Discover
— Automated catalog across all data for search,
recommendations, and security

Prepare
— Streaming data flows
— Recommend domain specific predictive
models

Visualize
— Team data data input and analysis in DV
— Domain KPI recommendations

Al (Intelligent Data Services)

— Pro-active Intelligence: Business context, Data
driven, Community interest aware
experiences. Personalized and actionable.

Enterprise Cloud
— Packaged DV Apps for distribution
— New class of applications — CXO Dashboards



Drawing for Free Book

ORACLE

Add business card to basket
or fill out card

Data Visualization for
Oracle Business
Intelligence 11g

Create Highly Visual Presentations of Bl Data

Dan Vlamis Ovacle
' Press

Tim Vlamis

Copyright © 2017, Vlamis Software Solutions, Inc.




Analytics and Data Summit

All Analytics. All Data. No Nonsense.
March 20 - 22, 2018

Formerly called the BIWA Summit with the Spatial and Graph Summit

p Same great technical content...new name!
=T
&/ BILA | |
www.AnalyticsandDataSummit.org

Call for speakers is now open with rolling acceptances until December 3, 2017




Questions?




